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Knowledge Organiser - GCSE Media Studies – Term 2
1. Magazines
2. Introduction to Photoshop

Learning Objectives and Big Questions










What is print media?
What are the key terms and conventions in relation to the topic of magazines?
How can key concepts from the previous topic of Film and Film Marketing be applied
to the topic of magazines?
How can we effectively deconstruct a text through annotations?
To explore the explicit and implicit meaning of cover images and key images.
How do magazines target and gratify their core buyer?
How are magazines and feature pages constructed to appeal to audiences?
How can Uses and Gratifications Theory (UGT) be used to explain why audiences buy
magazines?
What are colour connotations?




What are the relevant functions/features of Photoshop used in magazine production
How can we use our knowledge of magazine conventions to create our own
professional-looking product?



What are the key elements of the history of the magazine/fashion industry and how
does it help our understanding of social, cultural and technological contexts?
How are groups represented differently in different in magazines? (eg. How does the
representation of gender or ethnicity differ between magazines?)
How are groups and issues represented on the covesr of GQ Magazine and Pride
Magazine (set products)?







SET PRODUCT 1: Pride Magazine (November 2015)
SET PRODUCT 2: GQ Magazine (July 2016)

MEDIA STUDIES: MAGAZINE TERMINOLOGY
Institution
A type of industry within the
media. E.g. Magazine or Film.

Mise-en-scene
Everything used within an
image. Eg. Props, costume, etc.

Colourisation
Colour choices made by the
magazine.

Non-verbal Communication
The meaning created by an
image through facial
expression, pose or
symbolically.

General Interest Magazines
Non-specific magazines
containing content on a
number of topics (lifestyle
magazines). E.g. Country Living
Magazine.

Specialist Magazines
Magazines created around a
specific topic for a niche
audience. E.g. Grand Designs
Magazine.

Masthead
The iconic design, colour and
font of the title at the top of
the magazine.
Pull Quote
A key quote taken from an
article or interview and blown
up.
Mainstream Market
A target audience of most
people.
Direct Address
Speaking to or looking directly
at the reader.

Coverline
Main story headlines on the
magazine cover. Eg. MAN UP!

Strapline
Brief description of coverline
directly under it. Eg. How to be
a man in 2016
House Style
Recurring theme or styles in
magazines, including colour
schemes and typography.
Key Image
The main image or most
important/relevant to a story.
Explicit Meaning
Literal, obvious or surface
meaning (denotation).

Implicit Meaning
Less obvious, deeper or
implied meaning
(connotation).
Left Third
The left side of a magazine
cover, typically left visible on a
shop shelf or coffee table.

Typography
Font choices made by the
magazine.
Niche Market
A target audience of a few,
specific people.
Anchorage
Key ideas linked to other
things. Eg. The term ‘pride’
has several meanings
anchored to it.
Core Buyer
A specific description of the
typical person who buys a
product.
Z-Layout
The idea that in Western
culture we read from left-right
and up-down. Therefore,
texts/product layouts are
made accordingly.

Logo
The symbol or other small
design adopted by an
organisation for its product.
Feature Article
Any article featured in a
magazine.

SET PRODUCT 1: GQ Front Cover (July 2016)

PRODUCT CONTEXT







Launched in 1931, GQ began its life as a
quarterly publication called Gentleman’s
Quarterly, aimed specifically at fashion
industry insiders. Its popularity with
customers caused its rebranding in 1967
to GQ.
Produced by Condé Nast, today GQ is a
multi-platform brand. Each issue is
published in print and on the iPad; it has
its own acclaimed website, iPhone apps
and an annual event called ‘GQ Men of
the Year’.
GQ has an average circulation of around
115,000 and a readership of almost
400,000 through its various platforms.
GQ’s catch phrase is ‘the magazine for
men with an IQ,’. The brand is built
around more traditional ideas of
masculinity. It includes coverage of
executive concerns and targets a more
serious minded, conservative, older
reader than some other men’s lifestyle
magazines such as Loaded and FHM.

PART 1: STARTING POINTS – Media
language
Social and cultural contexts:
In 1994, Mark Simpson an author and
journalist coined the word ‘Metrosexual’ in
an article for the Independent newspaper
after he attended Britain’s first GQ style
exhibition. He is famously quoted as saying
“I had seen the future of masculinity and it
was moisturised.” This term gained global
popularity in the early 2000s, epitomised by
men like David Beckham, when it became
more socially acceptable for men to openly
care about their looks, clothing and
skincare regime. Men’s magazines
embraced this through their content and
advertising. Arguably, the primary role of
such magazines is to encourage spending
amongst its readers.

In 2014, Simpson then introduced the term
‘spornosexuals’, men who are extremely
body-focused, who spend all their time at the
gym and make their bodies their best
accessory. The selection of the GQ cover
shot, with Johnson’s bicep in the foreground
and the rest of his image secondary to it, and
the choice of cover lines surrounding it all
support this concept.
Consider how choice of elements of
media language influences meaning:
The overarching theme for this issue
appears to surround ideas of
masculinity:The strapline tells us it is a
special issue dealing with “Mind, Body &
Masculinity”.
There is an extreme close up of Dwayne
Johnson with his huge bicep in the
foreground.
The cover line to the right tells the reader to
“Man up! How to be a man in 2016”.
If we consider the selection process that
takes place when creating a magazine cover,
there was clearly a conscious decision to
associate ideas of masculinity with
physical strength.

Semiotic analysis:
The red, black and white colour palette
used for this particular cover helps to
support the idea of power. Red is associated
with strength and the black is also a strong,
bold statement. Johnson is looking directly
at the audience, seemingly making eye
contact. This is a common convention of
magazines and helps to add to the more
personal approach of this format. The
intensity of his stare and the lack of a smile
could also suggest how seriously he expects
to be taken and maybe how seriously the
readers should take themselves and their
own bodies.

Johnson’s experience as a professional
wrestler earned him the ring name, ‘The
Rock’, which has connotations of strength
and stability. This name is used
prominently here, across his image, with his
actual name appearing smaller and below it.

Perhaps he is more famous as ‘The Rock’ or
perhaps the magazine is suggesting that his
persona and look are more important than
the man beneath.
Consider how media language creates
and communicates meaning:
The strapline on the right third of the cover,
“Your ideal beach watch. The best for under
£300” should be considered when thinking
about the magazine’s target audience.

Modern print magazines survive
predominantly because of their advertising
revenue, they are adept at selling you things
you didn’t even know you wanted – a £300
watch specifically for the beach implies a
certain level of wealth of the target audience.
Further down the page, there is another
cover line advertising ‘The Style Guide’, a
new section inside. In today’s competitive
society, which focuses heavily on aesthetics
and where having the ‘right’ look is
apparently very important, the reader then
begins to think of this magazine as a casual
‘how to’ guide when it comes to being a
man.
Finally, at the very bottom of the page there
is a more newsworthy topic mentioned,
“The extraordinary truth behind the Viola
beach tragedy.” This is a reference to the
band Viola Beach who all died in a tragic car
crash in Sweden. There is a lot of
speculation around the crash and this cover
lines suggests that GQ has the answers. By
including some serious journalism as well
as entertainment and fashion advice, the
magazine is broadening its range of
offerings for its audience members.
Possible areas for further investigation
are:
Genre: codes and conventions of magazine
covers: layout, use of cover star, house style,
mastheads. Genre conventions of magazines,
their ever changing nature and hybridity. For
example, Men’s Lifestyle magazines could
be specifically about fashion or health and
fitness and still come under the umbrella
term ‘lifestyle’. It might be helpful to

compare two quite different types of men’s
lifestyle magazine such as FHM.
Narrative - cover lines on the front cover
tease people to want to read certain stories
within the magazine (could be linked to
Roland Barthes’ enigma codes).
PART 2: STARTING POINTS –
Representation
Historical and Political Contexts:
African Americans have had a long and
complex history in the motion picture
industry. At the start of the 20th century,
many films depicted black characters that
supported the dominant stereotype of the
time: incompetent, hyper-sexualised and/or
criminals. It wasn’t until the growing
momentum of the Civil Rights Movement
that there was a push against this status quo
and there evidently there is still a way to go.

In 2015 April Reign, the Broadway Black
managing editor, created the hashtag
#OscarSoWhite to bring attention to the
Academy’s tendency to overlook
performances and achievements by nonwhite professionals. By 2016, little had
changed and so many actors and actresses
boycotted the 2016 Oscars, branding it
‘racist’ and ‘too white’.
Consider the representation of
ethnicity and gender:
Using a hugely successful black cover star
(Dwayne Johnson is half Samoan and half
African American) as their dominant image,
GQ is presenting a role model for its readers,
someone to aspire to be like. Although
Johnson’s Hollywood success might be
outside of most reader’s possibilities, his
work ethic and desire to want to better
himself isn’t.

Johnson’s success as a wrestling character
allowed him to cross over into more
mainstream culture, most importantly an
actor. Black actors have, historically, always
been paid less than their white counterparts
and so for Johnson to be considered one of

the most bankable Hollywood stars is an
achievement and his success is even greater
than one first realises.

ideology that for a man to be thought of as
successful you must be wealthy and make a
lot of money.

The use of Johnson’s iconic bicep with its
Brahma bull tattoo reinforces the stereotype
of men as having to be hyper masculine,
strong and muscular.

Cover lines such as “How to be a man in
2016” suggest that the reader cannot
possibly already know this and will need the
magazine to help show him the way. This is
similar to the female magazines that tell their
readers how to be beautiful, get fit and dress
well. The importance of body image and
consumerism doesn’t change just because
of gender.

Consider the social, cultural and
political significance of particular
representations:
For modern men, there is a societal
expectation that they have to ‘have it all’:
health, wealth and strength and the image of
Johnson supports this as he epitomizes all
three. Also, just like their female
counterparts, the very essence of men’s
lifestyle magazines is consumerism and so
the images and cover lines will always seek
to support this, informing men of what they
supposedly need, “the essential wellness
gadgets” and also showing them thing to
covet, “your ideal beach watch”.

The cover line reads, “How Dwayne
Johnson became the Hollywood’s most
bankable star.” The reader understands this
to mean that he is a success in Hollywood,
he brings in a lot of revenue for film
companies. This is reinforcing the capitalist

Possible areas for further investigation
are:
We might want to consider the image as a
commodity. Most of the images used in
magazines are to sell and advertise both the
magazine and its advertised products.
Celebrity cover stars sell magazines as
people often want a window into their lives.
This could be further considered in relation
to Blumler and Katz’s ‘Uses and
Gratifications’ theory which considers why
people interact with media texts.

SET PRODUCT 2: Pride Magazine (November 2015)

PRODUCT CONTEXT
• Pride is a UK monthly women’s lifestyle
magazine that targets women of colour.
• It has been in publication since 1990 and
has a circulation of over 30 000 copies per
month and a readership of over 146 000.
• Pride is distributed in the UK byCOMAG,
part of Condé Nast.
• It’s easy to see how people may mistake
Pride for a gay magazine, as this word has
become synonymous with the gay
community over recent decades. In fact, the
modern gay movement has its roots in the
black liberation movement of the 1960s with
Gay Pride borrowing its name from Black
Pride.

PART 1: STARTING POINTS – Media
language
Social and cultural context
In the 1950s and 60s, women’s magazines
moved away from articles on homemaking
and moved towards articles on beauty.
Fashion also moved up the agenda, with less
about how to make it and more about how to
wear it. So, with consumption at the top of
the agenda, readers were being reminded
that they should look and feel the best they
could and the best way to achieve this was
by purchasing the latest cosmetics and hair
care advertised within the magazine’s pages.
This is still very much the case today and is
evident in this magazine.

The ‘Uses and Gratifications Model’
suggests that audiences interact with texts
for different reasons: information, personal
identity, social interaction and
entertainment. Although all of these reasons
could be argued for why Pride has such high
readership figures, arguably the personal
identity aspect is probably the main one. In
fact, its unique selling point is that it is the
only black media company that still remains
in black British ownership.

Consider how media language creates
and communicates meaning:
Title of the magazine, Pride, has
connotationsof self-respect, self-esteem,
dignity andstrength. There is a subtext of
resistanceand an affirmation of cultural
identity.

Some of the masthead is lost behind the
coverstar’s head, suggesting her dominance
andshowing how confident the magazine is
thattheir readers will still recognise their
brand,despite not being able to see all of the
title.
The strapline tells us that the magazine
is“celebrating 24 years at the top!”. At the
top ofwhat, we’re not entirely sure, but the
phrasingencourages the reader to feel a part
of somethinggreat. The assumption is that
they are readingone of the best magazines of
its kind.
The red and black colour palette used forthe
cover lines helps to support the ideaof pride.
Red is associated with pride andstrength and
the black is a strong, boldstatement, perhaps
representative of theirtarget audience,
women of colour.
The pose used by the cover star, Harris,
with herhand on her hip suggests confidence
and sass.It’s also a photographer’s trick to
lengthen theappearance of the torso, helping
to make her looktaller and slimmer, trying to
add to her beautyand further improve her
body shape makingher figure aspirational to
the target audience.
Harris is looking directly at the
audience,seemingly making eye contact.
This is a commonconvention of magazines
and helps to add tothe more personal
approach of this format.
Consider how media language portrays
aspects of reality, constructs points of
view and conveys messages and
values:
Many of the cover lines focus on bodyimage
reminding readers that they could and should

look better, and also that they will be judged
on their appearance.
One cover line references Female Genital
Mutilation but uses only its acronym (FGM).
There’s an assumption then that the reader
will understand this and so have a certain
level of social and cultural understanding of
the practice. It’s a controversial topic,
illustrating how the magazine is comfortable
covering such serious topics through
investigative journalism and sees their target
audience as mature enough to handle the
subject matter, and educated enough to
engage with it.
Harris’ cover line, “Bond And Beyond”,
suggests that her role as Eve Moneypenny in
the Bond film was a defining role for her,
and her career has continued to improve ever
since. However, it’s argued that her defining
role was in fact Tia Dalma in Pirates of the
Caribbean. Perhaps though, this image of
her as a voodoo witch doesn’t fit with the
mainstream ideals of feminine beauty.
Whereas Bond females have certain
attributes associated with them – those of
beauty, femininity and overt sexuality.
Possible areas for further investigation:
Genre codes and conventions of magazine
covers: layout, use of cover star, house style,
mastheads. Genre conventions of magazines,
their ever-changing nature and hybridity.
For example, lifestyle magazines could be
specifically about cookery, fashion or health
and fitness and still come under the umbrella
term ‘lifestyle’.

Narrative – cover lines on the front cover
tease people to want to read certain stories
within the magazine (could be linked to
Roland Barthes – enigma codes).
The function of magazines – linked to
media language and cultural context – “to
provide readers with a sense of community,
comfort, and pride in this mythic feminine
identity” (‘Media Semiotics’, Bignell, 1997,
p61). Magazines promote a “feminine
culture” and therefore “define and shape the
woman’s world” (‘Feminisim and Youth

Culture’, McRobbie, 2000, p69), so they
become a familiar friend for the female filled
with advice, entertainment and provide a
form of escapism for the reader.

PART 2: STARTING POINTS –
Representation
Social and cultural context
Black Lives Matter (BLM) is an
international activist movement, which
originated in the African American
community. It campaigns against violence
and systematic racism towards black people.
The movement started in 2013, with the
spread of the hashtag #blacklivesmatter after
the controversial acquittal of George
Zimmerman in the shooting of Trayvon
Martin. It then became nationally recognized
through social media and street
demonstrations following two more black
deaths in 2014. The dominance of this
movement on social media may possibly
have something to do with the huge number
of twitter followers and Facebook likes
Pride magazine now has. According to their
website, they have 300% more followers and
likes than any other title in the ethnic market
– (http://pridemagazine.com/wpcontent/uploads/2015/05/PrideMediaPack2015.pdf)
Historical and political context
Around the time of The Civil Rights
Movement of the 1960s, Black Pride was a
response to dominant white cultures and
ideologies that encouraged black people to
celebrate black culture and embrace their
African heritage. At this time, the Afro
hairstyle, which was associated with
everything natural, came to symbolise Black
Pride and Power, in contrast with the
artificial hairstyles of those wearing wigs or
having relaxed hair, both of which were seen
as pandering to European notions of beauty.
Interestingly then, this text has a cover line
which references “The wig revolution” and
Harris herself has straight hair rather than
her natural curls. Could this have something
to do with the consumerist context of the
magazine, a text most likely filled with

adverts for hair care products such as
relaxers, and featuring photographs of black
women with long, flowing, straightened
hair?
Consider the representation of
ethnicity and gender:
Using a successful, black, British cover star
as their dominant image, Pride is presenting
a role model for its readers but, importantly,
someone from their community. Harris was
raised in a single-parent household and came
from a working class background. This very
‘normal’ upbringing makes it easier for the
readers to aspire to be like her. The
magazine declares itself to be “the face of
this new young black Britain; outgoing,
confident and ambitious, whilst still
maintaining pride in their culture and
origins” (http://pridemagazine.com/wpcontent/uploads/2015/05/PrideMediaPack2015.pdf), so having Naomie
Harris, who appears to epitomise all of this,
works very well.

Stereotypical representation of femininity,
especially in relation to body image:Harris is
also attractive and slim – this is no
coincidence. For women, it is a constant
struggle to be successful by holding down a
job, whilst also looking good and dressing
fashionably. The very essence of all
women’s lifestyle magazines is
consumerism, and so the images and cover
lines will always seek to support this. This is
just as true of Pride as it is of Vogue, Marie
Claire and Elle.
Cover lines like “How far would you go to
be beautiful?” suggest that the reader cannot
already be naturally beautiful, there is
always room for improvement. Therefore,
black women reading or starring in Pride are
represented as having just as many beauty
problems as their white peers. The
importance of body image and consumerism
doesn’t change just because of skin colour.
In Pride, readers are reminded that they
could and should look better and that they
will be judged on their appearance –
“objectified, sexualised, mocked. Black
women’s bodies examined.” The subtext of

all of this is no different from any other
lifestyle magazine – you are inadequate.
Consider the representation of issues:
It’s also worth considering the representation
of the issue of FGM. The initial belief that
the magazine is including some hard hitting
journalism doesn’t completely hold together
when you read the second line, stating that it
is happening on Harley Street, an area of
London well known for cosmetic
procedures. From this, we could argue that
the magazine’s only angle when covering
this issue is wholly focused on beauty and
body image.

However, perhaps it could still be seen as a
brave move to put it on the cover of a
popular lifestyle magazine, bringing a very
serious topic into the public domain.
Furthermore, the exclamation mark makes
the magazine’s point of view on the topic
clear, illustrating a tone of shock. The
statement suggests that, for some people, the
practice is more about aesthetics than
religion, culture or tradition. This is another
way that the magazine is able to engage with
their target audience as, for them, the idea
that some women are paying for FGM at
expensive clinics is shocking.
Possible areas for further investigation:
Theoretical perspectives on representation
(could reference theorists, e.g. Stuart Hall) –
stereotyping, selection and perhaps how, in
some ways, this magazine seeks to move
away from the typical representations of
ethnicity and gender, but in other ways
cannot help but reinforce them.
We might want to consider the image as a
commodity. Most of the images used on a
women’s magazine cover are produced to
sell and advertise the magazine. If there
wasn’t an attractive figure on the front, the
magazine may not stand out and sell as
many copies.

EXEMPLAR EXAM QUESTIONS AND RESPONSE
Explore how the magazine cover, GQ, uses the following elements of media language to create
meanings:
a. Images
b. Language
c. Layout and design – you can refer to conventions

(15)

a) The men’s magazine GQ is aimed at a 18-40 demographic who will tend to have a reasonable
disposable income (ABC1). It is aimed at more serious-minded men than other stereotypical ‘lad
mags’ who are likely single or dating.
The key image is masculine and the close-up of the arm and bicep takes up a large proportion of
the page, connoting dominance and strength. This conforms to personal identity (UGT) of the
reader, who may aspire to be like Dwayne Johnson and see him as a successful figure worth
emulating. The Rock is using direct address to engage the reader and appear sincere, genuine
and intense. The close-up key image is top of the hierarchy of elements as the choice of
celebrity is a significantly well-known and popular bankable actor, who perfectly represents the
values of the magazine.
b) Language used is persuasive and direct. It tells its readership how to live and how to improve
themselves by suggesting what they wear and how to act. Words like ‘essential,’ ‘best’ and
‘ideal’ all give the reader a sense that reading the magazine is important for them to attain a
better version of themselves. ‘Man Up!’ gives a clear direction of what the magazines views of
masculinity is and again implies that a GQ reader can attain this. More typical language used like
‘World Exclusive’ and ‘Extraordinary Truth’ denote that GQ is a powerful and privileged
publication, capable of quality journalism and therefore offering interesting information to the
core buyer, as well as role models for behaviour and success (UGT).
c) The layout is a typical Z-Layout, commonly used by Western print media. It is built around the
key image, signifying its importance and further connoting The Rock’s success, dominance and
power. The colour scheme of red and black connote wealth, success, power and passion, which
are all key values held by the publication and indeed the target audience. The GQ masthead
follows the typical convention of being in the top left third for primary visibility, while the main
cover line follows next in the hierarchy of elements, emphasising its importance and significance
of having such a big star on the cover.

Compare the representation of men on the GQ front cover with the
representation of men in an unseen magazine cover (example on the right).
In your answer, you must consider:




The choices the producers have made about how to represent men
How far the representation of men is similar in the two front covers
How far the representation of men is different in the two front covers

(25 marks)

Homework Series:
Week 2: Collect and Collate Magazine Images
Find and annotate examples of front covers, contents pages and features from inside magazines. Try
to find a variety of things which each target different demographics. Remember to check with the
owner of the magazine before you start cutting it up!
Remember to deconstruct the texts. In other words, annotate anything and everything for the
intended effect on the target audience/demographic and how or why it has been constructed that
way. Remember also to include annotations on Mise-en Scene, Typography, Layout and any other
new magazine terminology such as Masthead, Pull-Quote and Cover Line.
In your annotations, try to include theory such as:
1.
2.
3.
4.

Uses and Gratifications Theory
Gerbner’s Cultivation Theory
Stuart Hall's Audience Theory
Laura Mulvey's Male Gaze Theory

Weeks 4 & 6: Magazine Project
A creative project to design your own original magazine. The final product will end up in your
portfolio. Further task information/checklist is below:










Masthead – 3 designs, plus final design.
Core buyer paragraph and mission statement.
Cover design – three or more layouts.
Final design for cover (complete on computer or by hand but MUST contain original main
image).
Contents page research for your type of magazine.
Contents page design – two layouts.
Final design (complete on computer or by hand).
Create a double page feature, consistent for your magazine, including the written article
(complete on computer or by hand).
Evaluate.

Additional Optional GCSE Media Photoshop Homework Tasks.
If you don’t have Photoshop, use: https://www.photopea.com/

Skill

Video to teach you the skill

Example (brief description)

Cut out a figure
from a picture you
have taken and
place on a new
background

N
https://www.youtube.com/watch?v=giCUu3fX1MM

e.g. ‘I took a picture of my friend
standing in front of a wall. I cut them out
using the pen tool and put them on the
moon.’

Erase something
from an image you
have taken a
photograph off,
without it looking
like it was ever there

https://www.youtube.com/watch?v=ifhEx4adAa8

Change the colour of https://www.youtube.com/watch?v=n9fwiNyDHLI
something in an
image from a
photography you
have taken
Use saturation to
make the colours in
an image look
abstract – take your
own picture for this

https://www.youtube.com/watch?v=Db7wsHAk558

Make an image of
yourself look old

https://www.youtube.com/watch?v=cR6qWkDMJso

Put a magazine title
behind a friend’s
head

https://www.youtube.com/watch?v=BAP-eDXFIqU

Make a National
Geographic
Magazine cover –
with a relative on
the cover

https://www.youtube.com/watch?v=3aAP1-hoEHk

Make a Time
As above
Magazine cover
featuring you on the
cover

Add text to a
building in an image
you have taken
yourself and make it
look like it was really
there

https://www.youtube.com/watch?v=vouXvGnVj4s

Whiten some teeth
– include before and
after shot. These
can be your own
teeth or a friend’s.
Make a print advert
for a canned/bottled
drink. You must
take the picture.
Make a new album
cover for a wellknown musician –
the photograph
must be taken by
you
Create an
alternative film
poster for an
existing blockbuster
film featuring you
and other people.

https://www.youtube.com/watch?v=RvCDzD_mDHo

https://www.youtube.com/watch?v=zj8I23aDc24

You should already have enough skill to create this!

As above.

