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Knowledge Booklet - GCSE Media Studies — Term 4

1. Advertising
2. Radio

Advertising - Big Questions:

What are the key terms and conventions in relation to the topic of print and audio/visual
advertising?

How do adverts target and gratify specific demographics?

How are adverts constructed to appeal to targeted audiences?

How can Uses and Gratifications Theory (UGT) be used to explain the effectiveness of
adverts?

How is narrative, USP and ESP used in advertising?

What are the key elements of the history of the advertising industry and how do they
help our understanding of social, cultural and technological contexts?

How are adverts regulated and who regulates them?

How are groups represented differently in adverts (eg. How does the representation of
gender or ethnicity differ between certain adverts?)

How do the set products (Quality Street, This Girl Can) appeal to audiences?

What are the contextual factors surrounding the set products?

SET PRODUCTS:

o QUALITY STREET PRINT ADVERT (1956)
e THIS GIRL CAN PRINT ADVERT (2015)
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ADVERTISING: KEY CONCEPTS AND TERMINOLOGY

Deconstructing
Constructing

Graphics
Slogan/Strapline
Product endorsement
Typography
Campaign

Hard sell

Soft sell

Rule of thirds
Synergy
Colloquialism
Imperatives
Stereotypes
Advertising awareness
Copy
Demographics
Target market
Anchorage
Cross-platform
Alliteration

Brand image
Brand recognition
Connotation
Denotation

Target audience
Demographic
Core buyer

Social class categories:
A,B,C1,C2,D,E

Physical platforms:

Newspaper
Magazine
Billboard
Ambient media
Stunt media
Sales promotion
Flyer

Digital platforms:

Banner

Floating adverts
Pop-ups

Sponsors

Clickbait

TV adverts

Radio adverts
Mobile advertising
Social networking
Viral adverts
Vlogging

Email

Niche market (small,
specific audience)
Exposure
Production value

EXEMPLAR EXAM QUESTIONS:

Image
Photographic codes
Camera Shots:
* High Angle
* Overthe
Shoulder
* Long Shot
* Establishing Shot
*  Mid Shot

* Low Angle
* Extreme Close Up
* Close Up

Mise en Scene:

* Setting

* Colourisation

* Lighting

* Cameraangles

* Camera
movement

* Editing

* Pose

*  Facial expression
*  Hair and make-up
* Costume

e Positioning

*  Framing

Iconography
Polysemic image (an

image with several
meanings)

Theory
Uses and Gratifications
Theory:
* Entertainment
* Information
*  Personal Identity
* Social
Interaction

Gerbner’s Cultivation
Theory

Mulvery’s
Male/Female Gaze
Theory

Narrative (story line)

Narrative Theory
Todorov’s Narrative
Stages

Propp’s Character
Theory

USP — Unique Selling
Point

ESP — Emotional Selling
Point

VALS — Values,
Attitudes and Lifestyle

e Explore how the Quality Street advert (1956) uses Media Language to appeal to audiences (10).

e Explain how the Quality Street advert (1956) has been influenced by historical, cultural and
social contexts (10).

e Compare the ways in which the Quality Street advert (1956) and the This Girl Can (2015) advert

are constructed to appeal to audiences (25).

e Compare the representation of gender in the Quality Street advert (1956) and the This Girl Can
advert (2015) (20).
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[ QUALITY STREET (1956) ]
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THIS GIRL CAN (2015)

19puom ‘A1a3sAw JO 35Uas B 5318317 SO SYS UBD 1BYM - ,ued [11B siy}, - (sayieq) apo) ewisug
*aAnoe 198 pue padpnl Suiaq Jea) 01 10U usel| p|NOd 001

Aay 13y 31| pue |ewuou ‘Aseulpio si 3ys asnedaq 13y yim Ajjuapi ueds Aay) -Ajuqajao e Jou st ays
@snedaq uosiad siy3 Ul SAARSWaY] 325 UeD dU3lpne 3y ‘AJJuap| |BUOSId - UOIIEDIIIEIS) PUE 35
a)1] pjnom AjjeaidAjoasals uaw jeyy Aem e ul wayy Suihesiod

10>00] A3yl Moy uo pasndoy Jou st} ‘uewom Aj1d3lqo jou saop sadew syl - Asa|npy eane’

leaj aWO0d13A0 sey ays se o1ay / Asiuofejoud, ayi st ays sisafins afew jo asueuiwo( - ddoiy
591103} pue 5351103y ] 03 jurl]

uoneaynoalqo /Ajoafqo (Asainip einel)

azeo e ay] ‘Ajijuap| |[euosiad ‘Aloay] uoneoynels
pue asn ‘@po) ewsiu] ‘uoisayo) [e120§ ‘SejyseHy
‘adAjosuia35-193un0) ‘@dAjoassss ‘ASojoap| Jueulwog
“siuodejoud ‘esjuepy ‘spaiyl jo 3|ny ‘ddouyg ‘Aauap|
pueig ‘AydesBodA] ‘e8ew |esjua) ‘0807 ‘uedols ‘Ado)
SUOIJUBAUOD pue swia| Aay

(8unoA ooy “Ajjis “ysip|iya) uoiielouuod 3A1IESAU SBY 11 SB PIOM SIY3 331 J0U ABLU USWOM BLUOS 1N USWOM ||E Juasaidal 0] 3sn I,

siy} op 3,uop suaApe 1ayl0 ‘Addey i1nq ypapad Jou Assoj8 ou ‘Buidoysoloyd ‘Buiysniglie ou— UBWOM ,|BBJ, JBYM UO Buisndo4

Sy} op ued auoAue Jeyl smoys ‘uossad spods SNoWey B Jou S| 3Ys — [2pow 3|oJ euoijelidsy

(uoissaidxa |eioe} pue aSenSue] Apog) Addey pue juapiuod ‘quapuadapul

s13ys "Hods Je |NySsa20NSUN 10 }eam Jou si ays ‘sj00] ays moy uo padpnl Suiaq ynoge a.ed 3,usaop ‘pods Sulholua si ays — adAroa1335-121UN0)

‘Aem aniyisod Ajpwaiixa ue ul uswom Joj Ayanoe |eaisAyd Suikespiod Aq pods op 3,ued uawom jeyy ASojoapi Jueulwop SuiSuajjeyd
uonejuasaiday

*Asuow ayew

0} Suiwie Jou a1am A3y

— uBiedwed ay} 03 oadse
|BI2J3WLWIOD OU §| 313y
"uonEesiuedIo JUBWUIBA0S

e 3ie oym ,puejdu3 pods,

Aq uni sem uBiedwes ayy
IX2IU0)) |BIIY|O4/|BI1IOISIH

JUBWIAA|0AUI s38eIN0oUd — uedFsiyi ‘jeadde
apm = 419, "Juoy |ensnun ‘pjoq AydesSodA
‘aniyisod 1ng ajdwis |ewloju|= aSenSue
*951219x%3 Buop Axas=xoj e 31| Bulj@a) -z ajIwIs
‘aqiApejun = 8id e ay1| Suneams—1 ajwispods 9.1e2 10U S0P 3Yys = Assaw — dn e /1IEH
Inoge apnyine adueyd- anyisod e ojul aaledau |ea1dAj0a133s Jou Buiydjer-aka =
e uiuin} ‘sajiwis omy Jo dn apew — esjuely  3y3uq ‘siyy op ued auoAue = AJeuipio — awNso)
S3pO) UM sapo) |ensip

IN0 spuels

= a1iym s1 1xa1 ‘(Addey/uoissed) pais — inojo)
Addey ‘BuiBuis /paso|d saka — suoissaidx3 |eloed
1 Buthofua fyuawanow |ny —a8en3ueq Apog

Suiyoies aAs pue 1yBug — 2113]ed 1N0JOD
juepoduw) Jou 3Je 00| = doysoloyd oN
(uewom aya s1aA00) Juepiodwi AJaA =
(a8ewn jo juouy ul |exuad fadie]—uelo|s
juepodw ss3| = ||ews/do) ayj je sodo7
juepiodw =a13uad — afew)| |enuad)
(3 BuiAolua) uoizoe uo sn2oj=J0Ys pPIA
S9p0o) [edIuyd3]

23endue eipay

"e3p! siy3 pa1dod IN

*uaW uayy 1335ey Suiseasoul
MoOuU s swea) Suiuiof uswom
JO S1aqUINN "PAAJOAUI

108 wo't udiedwes ay

Jo }nsal e sy "uonjeddiued
ui ded Japuas anissew e sem
3J3Y1 18U} PaMoys |oieasay
IX23U0) |ednyjn) /leos

*aAI3oe 128 ued
auoAue ey s3sa83ns ued 8 siy], - Ajuepj/aweu pueig
‘Addey pue Ayijeay Suiaq jou si anjea ayl peajsul ‘(jesidAy

00| 10U S0P 3Ys) SHOO0| UO Paseq 10U UBLOM S2N|EA
*Ajianoe eaisAyd 1o 1iods Suiop

uaym paspn( Suieq jo pieije g 10U 310§213Y] puUe 3| 400]
Aay3 3eym jo pnoud aq pjnoys uswom jeys si adessaw Aay
sanjep pue sadessa|p

1ayia80) ajdoad Sunq Aq uoisayod |eloos

218210 ‘oul 198 01 Aem ‘@ouaipne uiapow o3 |eadde = Sejysey jo asn
‘(xo4) uedojs annisod ‘sinojod

Iy3uq ‘4ey3=a80o3 3no Suppiom dnoud ‘AJianoe Suieq Sulholus Apes)o si
ays ‘Ajugaje2 e jou ‘@oueseadde ‘jopow 3y3 se uewom SunoA — |eaddy
"aoueseadde 113y} jo asnedaq pasdpnl Suiaq jo Jeaj Joj 1iods uj Jed
a)e1 0] Aj2j1] 3se3| se paynuapl a1am dnoud siy| Op-tz pade sajewsa
:20u2ipny 32die] 3y

|[°M Se SUIRAPE AL papn|ou|
"USLLOM DAIJOE 3]BIgRI3D

0] pajuem “(paBpnl Buiaq

Jo 1e3j) pods Suiop wouy
uswom paddols Jeyl Jallieq
A3y 3y1 umop yeauq o) sem
asoding "ono1 Aq papuny
‘puejdu3 pods Aq padojaaaq
IA23U0) uolINpoId




Radio - Big Questions:

e What are the key terms and conventions in relation to the topic of radio?
e How do radio channels and programmes target and gratify specific demographics?
e How is The Archers constructed to appeal to audiences?

e How can Uses and Gratifications Theory (UGT) be used to explain why audiences listen
to The Archers?

e What are the differences between public service and commercial radio?

e What are the key elements of the history of the radio industry and how do they help our
understanding of social, cultural and technological contexts?

e How has technology changed the way people listen to the radio?

e How is radio regulated and who regulates it?

e How are key character and events represented in The Archers?

e What were the national implications of the ‘Helen Stabs Rob’ episode?

SET PRODUCT:

e THE ARCHERS (BBC RADIO 4, ‘Helen Stabs Rob’ 2016)
e Avadilable here:
https://www.youtube.com/watch?v=LreifWt6zos

e The Archers website: https://www.bbc.co.uk/programmes/b006qgpgr



https://www.youtube.com/watch?v=LreifWt6zos
https://www.bbc.co.uk/programmes/b006qpgr
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Exemplar Exam Questions:

e Which radio station broadcasts The Archers? [1]
e |dentify two audiences for The Archers. [1]
e Explain two ways in which they are targeted. [4]

e Explain why the audiences you have identified may listen to the program. Refer to
the episode of the set product and the Uses and Gratification Theory in your
answer. [12]

[ Indicative content to help inform a response to the above 12-mark question. ]

« Answers are likely to demonstrate knowledge and understanding of the theoretical
framework of media with specific reference to audiences, Uses and Gratifications
theory and the set product, for example:

o the role of media technologies in reaching the audience, such as digital forms of
exhibition, the impact of convergence and cross-platform opportunities for
audiences to access the programme

o ideas of fandom and a community of loyal fans of The Archers who have invested
in the programme over many years

o the role and pleasures of radio and how it can fit into audience's lives and homes
in a variety of ways, including portability, ease of access and use as background
sound

o the importance of identity - audiences may listen to The Archers because it is
connected to their identity as, for example, Radio 4 listeners or country dwellers

o the importance of the themes and issues addressed in The Archers, such as
domestic abuse and infidelity, to audiences

o Uses and Gratifications theory: audiences actively choose to listen to The
Archers to fuffil their need for information, entertainment, escapism, identification
with characters and/or social interaction

s Answers in the higher bands may draw together knowledge and understanding of
other areas of the theoretical framework and/or media contexts, for example:

o the historical context of The Archers and its social and cultural significance for
audiences as the world's longest running radio soap opera

o the narrative appeal of the form for audiences, including continuing narratives,
enigma codes, multi-strand narratives and the conventional nature of the
narrative construction

o how generic conventions of radio soap opera engage audiences through aspects
such as typicality, variation, a repertoire of elements and the dynamic nature of
genres reflected in how The Archers has changed over time to remain
contemporary through its characters and storylines

o how the BBC uses distribution and marketing strategies to reach audiences,
including new audiences, which may encourage them to listen to The Archers.



Homework 1:

Annotate the advert below. Consider advertising terminology as well as
camera angle and mise-en-scene terms. How has it been constructed to
appeal to audiences?
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Homework 2:

Learn the following advertising terminology for a review quiz in lesson:
Hard sell, Soft sell, Synergy, Anchorage, Connotation, Denotation, Niche
Market, Polysemic Image, USP, ESP.

Date Due:

Date Due:




Homework 3:

Annotate the advert below. Consider advertising terminology as well as
camera angle and mise-en-scene terms. How has it been constructed to
appeal to audiences? How are representations constructed?

THIS IS ABOUT BEING YOUR BETTER SELF.

Date Due:




