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Knowledge Booklet - GCSE Media Studies – Term 4 

1. Advertising 

2. Radio 

 

Advertising - Big Questions: 

• What are the key terms and conventions in relation to the topic of print and audio/visual 

advertising? 

• How do adverts target and gratify specific demographics? 

• How are adverts constructed to appeal to targeted audiences? 

• How can Uses and Gratifications Theory (UGT) be used to explain the effectiveness of 

adverts? 

• How is narrative, USP and ESP used in advertising? 

• What are the key elements of the history of the advertising industry and how do they 

help our understanding of social, cultural and technological contexts? 

• How are adverts regulated and who regulates them? 

• How are groups represented differently in adverts (eg. How does the representation of 

gender or ethnicity differ between certain adverts?) 

• How do the set products (Quality Street, NHS 111) appeal to audiences? 

• What are the contextual factors surrounding the set products?  

 

SET PRODUCTS:  

• QUALITY STREET PRINT ADVERT (1956) 

• NHS 111 PRINT ADVERT (2023) 

 

 

 

 

 

 

 

 



ADVERTISING: KEY CONCEPTS AND TERMINOLOGY 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

EXEMPLAR EXAM QUESTIONS: 

• Explore how the Quality Street advert (1956) uses Media Language to appeal to audiences (10). 

• Explain how the Quality Street advert (1956) has been influenced by historical, cultural and 

social contexts (10). 

• Compare the ways in which the Quality Street advert (1956) and the NHS 111 (2023) advert are 

constructed to appeal to audiences (25). 

• Compare the representations in the Quality Street advert (1956) and the NHS 111 advert (2023) 

(25). 

Deconstructing 
Constructing 

 
Graphics 

Slogan/Strapline 

Product endorsement 
Typography 

Campaign 

Hard sell 
Soft sell 
Rule of thirds 

Synergy 

Colloquialism 

Imperatives 

Stereotypes 

Advertising awareness 

Copy 

Demographics 

Target market 
Anchorage 

Cross-platform 

Alliteration 

Brand image 

Brand recognition 

Connotation 

Denotation 
 

Target audience 

Demographic 

Core buyer 
 

Social class categories: 
A,B,C1,C2,D,E 

Physical platforms: 
 

Newspaper 
Magazine 

Billboard 

Ambient media  
Stunt media 

Sales promotion 

Flyer 
 

Digital platforms: 
 
Banner 
Floating adverts 

Pop-ups 

Sponsors 

Clickbait 
TV adverts 

Radio adverts 

Mobile advertising 

Social networking 

Viral adverts 

Vlogging 

Email 
Niche market (small, 
specific audience) 
Exposure 

Production value 

Image 

Photographic codes 

Camera Shots: 
• High Angle 
• Over the 

Shoulder 
• Long Shot 
• Establishing Shot 
• Mid Shot 
• Low Angle 
• Extreme Close Up 
• Close Up 

 

Mise en Scene: 
• Setting 
• Colourisation 
• Lighting 
• Camera angles 
• Camera 

movement 
• Editing 
• Pose 
• Facial expression 
• Hair and make-up 
• Costume 
• Positioning 
• Framing 
•  

Iconography 
 

Polysemic image (an 
image with several 
meanings) 

Theory 
Uses and Gratifications 
Theory: 

• Entertainment 
• Information 
• Personal Identity 
• Social 

Interaction 

 
Gerbner’s Cultivation 
Theory 
 

Mulvey’s Male/Female 
Gaze Theory 
 
Narrative (story line) 
 
Narrative Theory 

Todorov’s Narrative 
Stages 
 

Propp’s Character 
Theory 
 

USP – Unique Selling 
Point 
 

ESP – Emotional Selling 
Point 
 

VALS – Values, 
Attitudes and Lifestyle 

 



 

 

 

Radio - Big Questions: 

• What are the key terms and conventions in relation to the topic of radio? 

• How do radio channels and programmes target and gratify specific demographics? 

• How is The Archers constructed to appeal to audiences? 

• How can Uses and Gratifications Theory (UGT) be used to explain why audiences listen 

to The Archers? 

• What are the differences between public service and commercial radio? 

• What are the key elements of the history of the radio industry and how do they help our 

understanding of social, cultural and technological contexts? 

• How has technology changed the way people listen to the radio? 

• How is radio regulated and who regulates it? 

• How are key character and events represented in The Archers? 

• What were the national implications of the ‘Helen Stabs Rob’ episode? 

 

 

SET PRODUCT:  

• THE ARCHERS (BBC RADIO 4, ‘Helen Stabs Rob’ 2016) 

• Available here: 

https://www.youtube.com/watch?v=LreifWt6zos 

• The Archers website: https://www.bbc.co.uk/programmes/b006qpgr 

 

 

 

QUALITY STREET (1956) 

https://www.youtube.com/watch?v=LreifWt6zos
https://www.bbc.co.uk/programmes/b006qpgr


 

 

  



 

 

 

 

 

Exemplar Exam Questions: 

• Which radio station broadcasts The Archers? [1] 

• Identify two audiences for The Archers. [1] 

• Explain two ways in which they are targeted. [4] 
 

• Explain why the audiences you have identified may listen to the program. Refer to 
the episode of the set product and the Uses and Gratification Theory in your 
answer. [12]  
 

 

 
 

Indicative content to help inform a response to the above 12-mark question. 

FACTSHEET: NHS 111 Help Us Help You (2023) 



 

 



 

 
 



 

 

 
 

 

 
Homework 1:  

Annotate the advert below.  Consider advertising terminology as well as 

camera angle and mise-en-scene terms.  How has it been constructed to 

appeal to audiences? 

 

 

 

 
 

Date Due: 



Homework 2:  

Learn the following advertising terminology for a review quiz in lesson: 

Hard sell, Soft sell, Synergy, Anchorage, Connotation, Denotation, Niche 

Market, Polysemic Image, USP, ESP. 

 
 

 

 

 

Homework 3:  

Annotate the advert below.  Consider advertising terminology as well as 

camera angle and mise-en-scene terms.  How has it been constructed to 

appeal to audiences?  How are representations constructed?  

 

 

 

 

 

 
  

Date Due: 

Date Due: 



 



 



 



 



 



 
 

 

 

 

 


